Brand Asia Forum: ‘Glocal’ Brand Strategies & CEOs and Brands
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Brand Asia Forum 2013 is a concurrent event of Business of Design Week (BODW) organised by HKDC. World-class
brand management experts and CEOs will share cutting-edge knowledge in brand management and innovation. Each
year, the forum is well attended by design professionals, business leaders, researchers, manufacturers, academics
and interested individuals.

In order to strengthen the brand management and brand-building capability in Asia, the forum is divided into two
sections, “Glocal Brand Strategies” and “CEOs and Brands”, participants will acquire diverse methods of building,
growing and sustaining a brand over time — especially in response to demographic, geographic and macroeconomic
changes.

& ERET PO WA mEINGRIE 2013 2ET2E E(BODW)NEENEE) - BIERRMEEBIERREXRK
HEMESIEmEEEERBRERAANEEBL - RESFEORSIFEE - BREM  HRES - RIEE
BERBEBALTLHE -

A 7INRIONERERIRNEEmEED - WEROAMEN — "HAEEE HEBERmMME . & "HEE
HERY CEos ;- REMEBRHBB TS  RNEERBUOOREE - ADGRKE[RENER  2BRE
Empg - DA RECFERRENMEEE -

Date HEA : Wednesday, 4 December 2013 2013 F 12 H4 H(EH D)
Time B5f : 2:30 p.m. — 6:40 p.m. T 230 02 FF 60540 9
Venue 24 - Theatre 1, Hong Kong Convention &
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International Speakers:
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Yongil An Z & H, Samsung Electronics Corporate Design Center,

South Korea F &2

Hubert Verstraeten, TAMAWA s.p.r.l., Belgium EEFIRF

Linda Ho I #i&8, Lee Kum Kee International Holdings Ltd., Hong Kong & /&
Jan Kriekels, Jaga NV, Belgium EGF|f

Jean-Pierre Lutgen, ICE SA, Belgium EEFIRF

Tim Parker, Samsonite International S.A., Belgium EGFfF
Simultaneous interpretation into English, Putonghua and Cantonese will be

provided fEftZa:E - Lilsa K ERAIINEE
Fee B : HKS 700
Online Registration #J_F 7% K7F1E :  www.bodw.com
Enauirv B2 & : Tel E5%: 3151 8900 / Email EFB: bodw2013@swiretravel.com
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Hong Kong, Design Centre
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Time B & Brand Asia Forum, Wednesday, 4 December 2013
14:00 - 14:30 Registration and Networking 50 K A i ERE
14:30 - 14:35 Welcoming Remarks S5 20 g
14:35 - 14:40 Moderator F#F: Mr. Gianluca Cinquepalmi, Managing Director, 1|618 Group
1%t session: ‘Glocal’ Brand Strategies it T&E 45t Mk
Speaker 5% :
Mr. Yongil An ZZ§EH , Vice President, Samsung Electronics Corporate Design
14:40 — 16:20 Center, South Korea (Fg5%)
Speaker % :
Mr. Jean-Pierre Lutgen, CEO, ICE SA, Belgium (EEAIHE)
Speaker % :

Ms. Linda Ho {a]#ii§2, Executive Vice President — Global Marketing,
Lee Kum Kee International Holdings Ltd., Hong Kong (&%)

16:20 — 16:35 Networking Break AZji/|MAK

2"d session: CEOs & Brands Bk HEFERY CEOs

Speaker :#EH:

Mr. Jan Kriekels, CEO, Jaga NV, Belgium (EEFHE)

16:40 — 18:40 Speaker F:

Mr. Hubert Verstraeten, Founder and CEO, TAMAWA s.p.r.l., Belgium (EEFIJHE)
Speaker F5&:

Mr. Tim Parker, Chairman & CEO, Samsonite International S.A., Belgium (ELFIJHF)

Panel Discussion /NHETER (CEOs & Brands)

Simultaneous interpretation into English, Putonghua and Cantonese will be provided FEHZEZE « ZiEE RIEFZRIIG1E5E
The programme is subject to change without prior notice & G BEIEFITEL - KA F 7THEH] -

1/F, InnoCentre, 72 Tat Chee Avenue,
Kowloon Tong, Hong Kong

E. info@hkdesigncentre.org
T. +852 2522 8688

F. +852 2892 2621
www.hkdesigncentre.org

www.bodw.com



